Last year, 20-year-old

Melissa Giles founded Miami's
Urban Latino Music Festival.

Now she's helping turn the vibe into
a cultural movement nationwide.
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RAPID ASCENT: Mekssa Gies, top, is using ber Mami
Urban Latino Festival last year, 2bove, &s her springboard
10 nationwide music events and a fashion inz,

BY CHRISTINA HOAG

or Melissa M. Giles, urban Latino is
much more than ber favorite Spanglish
hip-hop rhythm. It's the sass-and-spice
culture of yourg U.S. Hispanics, a style
with here-[-am attitude — and a bur-
geoaing butiness empire.

“] see urban Latino now as where
hip-hop was 30 years 2go,” said the
poised 20-year-old entreprencar who
founded Miami's Urban Latino Music
Festival a year ago. “In 10 to 15 years,

this is going to be as big as mainstream hip-
hop.”

Giles plans to ride that swelling wave to its
crest, usiag the festival as her springboard to
naticawide music events, a fashica line and 2
arts movement, all 2imed at the exploding New
Generation Latino — teen age and twenty-
something U.S, Hispanics who grow op speak-
ing Spaglish and chowing down hamburgers
with salsa,

*“1 want to create a movement to display our
culture — it's 2 vibe really,” said Giles, whose
mother is Vesezuelan and father British “We
travel easily between cae culture and another.
We have two sides to us.”

That mixture was the pives for last October’s
first Urban Latino Music Festival, which fea-
tured an array of Latin musical genres, from hip
hop and reggaetdn to merengue and bachata,
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with some R&B thrown in. It was a foemula that
seemed dubious to some.

“We [young Hispanics) like salsa and mer-
eague, but we also listen to hip-hop. It occurred
to me that it would be great to have a festival
that had both,” said the Miami Senior High
School graduate who now heads her own com-
pany, Misto LES Marketing and Promotions.

“A lot of people, especially from radio sta-
tioms, told me it would never woek,” recalled
Giles.

That was before 10,000 fans flooded into
Bayfront Park for the eight-hour music mara-
thon. The event even managed to turn “2 small
profit” on its $150,000 cost, which was princi-
pally fronted by ber father, David Giles, presi-
deat of Awesome Global Eveats and a former
South Beach nightclub owner. Giles also guided
his daughter in organizing the comcert.

Now promoters want to take the festival to
Texas and California, and others are catching
on to the same idea of mixiag different Latin
music penres in the same venue,

Urbaa Latino magazine, oae of Giles" mar-
keting partners for this year's Columbus Day
event, is planning to hold its own Urban Latino
Day music spectacular in New York's Central
Park this summer.
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